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The process of election campaigning in Britain changed dramatically during the twentieth century.  The ‘national campaign’ became the norm, and the development of television allowed political parties to speak directly to the electorate without the need for physical proximity.  National campaigns yielded nationwide effects as swings in the parties’ vote shares conformed to a uniform pattern with little variation between regions and individual constituencies. Local campaigning appeared to make little difference to election outcomes and its importance was dismissed by academics (Kavanagh, 1970). 

But from the 1980s the uniformity of national voting patterns eroded. Greater regional variations appeared in voting and proximate seats began to yield divergent outcomes.  Curtice and Steed noted in 1992, for example, that the variation between one constituency and another was a marked feature of the election outcome (1992: 324).  Political scientists helped to comprehend these discrepancies in the discovery that local campaigning did make a difference. Constituency-level campaign spending was shown to be related to parties’ share of the vote (Johnston, 1987). Surveys of Labour members showed that the party’s vote was related to the numbers working on the campaign in a constituency (Seyd and Whiteley, 1992). Later work by these authors identified effects, of differing magnitude (Whiteley and Seyd 2002). Surveys of party agents also found relationships between the vote and the volume of campaign activity (Denver and Hands, 1997). 
All of these studies are concerned with the quantity of campaign activity rather than its content.  They are concerned with what parties do rather than with what they say.  How voters form voting preferences rarely surfaces in these studies. One way in which these studies could, by extension account for the persuasion of voters, is by repetition: the more they hear from parties the more they are likely to support them.  The alternative is that voters obtain their preferences from elsewhere but local parties become important in mobilizing that support to go to the polls on election day.  However, this mobilization model seems more appropriate to an earlier era when many voters’ loyalties were anchored by party identification.  Fewer voters now have these embedded allegiances.  The rise of tactical voting also indicates that allegiances may be foresworn as strategic calculations inform voting choices aimed at defeating the greater evil.  But to vote tactically voters need information about what strategic options are feasible in their constituency and this is where there is scope for local parties to help shape their calculations.  These considerations hint only at the potential for local campaigning to persuade.  Poll evidence indicates that this potential has been realized.  In 2001 MORI reported that voters rated party election leaflets third in importance in influencing their votes behind television and newspaper coverage (Ballinger, 2002).  In 2005 YouGov reported that 17 per cent of voters said they had been influenced by local party activity in their area (YouGov, 2005).
Persuasion at Constituency Level

In an election campaign which lasts, at least officially, for only a few weeks, candidates and parties have to focus on how best to get their message across to the voters who can make a difference.  Possible methods for persuading voters at the constituency level include holding public meetings, displaying posters, advertising in local newspapers, attracting favourable publicity in local media reporting, campaigning through a local party website, contacting by letter and telephone, and distributing election literature. Below we review the evidence about their use and persuasive effect. 

Party meetings are now scarce, surviving principally in rural constituencies (Denver and Hands, 1997: 108-10).  Even when they were more common they primarily attracted the party faithful rather than the uncommitted (Milne and Mackenzie, 1954: 88).  Local churches and pressure groups also stage candidate forums. We have no evidence about their frequency or the composition of the audiences but in the 2001 campaign one per cent of voters claimed to have attended any form of election meeting (Ballinger, 2002: 215).  Posters in the form of ‘window cards’ usually contain no more information than the name of the candidate and party.  Whilst they may promote candidates’ name recognition the absence of any other content is likely to deprive them of a persuasive effect.  In the 2005 campaign the dearth of such posters was a source of media comment, suggesting that their potential for a persuasive impact was even slighter than in previous elections (Finkelstein, 2005). Posters on hoardings have become common but they are paid for centrally and do not form part of the constituency effort at persuasion.
Many local newspapers carry election advertising.  Predominantly these are the same centrally-purchased ads which appear in national newspapers and are therefore part of the national campaign.  Denver and Hands found that fewer than 10 per cent of local constituency parties used advertising in the local press in the 1992 election (1997: 182).  Our own sample of six newspapers, covering 23 constituencies, indicates such efforts were scarcer in 2005.  Denver and Hands have also shown that many local parties solicit local media coverage.  Regional television and local radio devote meagre attention to particular constituencies.  Newspaper coverage is greater but little attention is devoted to the content of the parties’ campaigns.  News stories cover visits to the constituency by party frontbenchers, constituency profiles and candidates appearances at local ceremonies and events.  In the evening newspapers we surveyed there was an average of a single election story per day.  As each paper covered several constituencies, any particular local party was unlikely to be covered more than once a week.  The principal opportunities for parties to present their case through the local press were in those which invited each candidate to make a short statement of their aims if elected.
Local party websites are becoming increasingly common. Ward and Gibson (2003) found that fewer than ten per cent of constituency parties and candidates had websites in the 2001 election campaign, and our survey of the South West found little improvement to this figure in 2005.  Some parties did not add any election material to their sites, depriving them of any role in persuasion.  The potential for persuasion is likely to be low even if parties attempt to use them for campaigning.  Cross-national research has shown that most visitors to party and candidate websites are already supporters.  A website has more scope for is mobilizing the committed than convincing the undecided (Norris 2003).
Contacting by letter and telephone were two of the growth areas in campaigning in 2005 compared to four year earlier.  Voters receiving personalized letters trebled to 37 per cent.  Recipients of phone calls rose less spectacularly to 18 per cent (Ballinger, 2002; Populus, 2005).  In 2005 both forms appear to have been organized predominantly by the national parties but concentrated on marginal seats.  Their origin notwithstanding, telephone contacts were shown to have exerted no influence on vote choice in the one previous study of their use (Pattie and Johnston, 2002).
Leaflet distribution is a widespread, local party activity that exerts influence on vote choice.  For the three general elections between 1987 and 1997, 85-93 per cent of the public claim to have received at least one election leaflet (Butler and Kavanagh 1988, 215, 1992, 242; Ballinger, 2002).  In 2001 this figure had dropped to 69 per cent but still far exceeded those for campaigning letters, phone calls, attendance at meetings and visits to homes (Ballinger, 2002).  Local constituency parties benefit from the legal entitlement to free postal delivery of one election communication.  Particularly in marginal seats, parties are likely to deliver several additional leaflets.  Though national parties specify a common format for some leaflets, there is local discretion over content and as the number of different locally-produced multiplies, so does the variety of formats.  Though many leaflets may be disposed of unread, there is evidence that they exert influence on some voters.  In 2001, 26 per cent of voters said they were influenced a great deal or a fair amount by letters or leaflets - and the latter were received by five times as many voters as the former (Ballinger, 2002). In 2005, 17 per cent said they were influenced by local party activity in their area, such as leaflets, meetings and canvassing (YouGov, 2005).  Figures from previous elections suggest that far more voters will have been exposed to leaflets than will have attended a meeting or been canvassed.  
Scholars who have focused on the intensity of local campaigning to account for parties’ shares of the vote have demonstrated that leaflets featured prominently in constituency activities.  Johnston focused on party expenditure at constituency level, noting that over four-fifths of the local budget is devoted to printing leaflets and posters (Johnston, 1987).  Seyd and Whiteley focused on the impact of Labour party membership numbers on constituency-level electoral performance.  Their examination of what activities these members’ engaged in showed leaflet distribution to be the second most common campaign action after displaying posters (1992, 95). Comparable figures have been found for the Liberal Democrats.  Though leaflet distribution is less common amongst Conservative members, it is performed by about twice as many members as canvassing, a similar divergence to that of members of the other two parties (Whiteley, Seyd and Richardson, 1994, 258; Bennie, Curtice and Rudig, 1996, 139).  The study by Denver and Hands of activity based on surveys of constituency party agents found respondents from all three parties reporting that the greatest campaign effort was devoted to the election address and leaflets (1997: 131).
Leaflets are therefore a significant feature of local party persuasion efforts.  Parties make considerable expenditures of money and time to produce and distribute them.   Many voters receive them.   Some voters are persuaded by them.  This suggests that the study of what parties say in their leaflets is worthy of further study.  
Our particular concerns include: 

· How much of the substance of the constituency campaign draws on local issues?

· How closely do the local parties’ issue priorities match those of the national campaign?

· Do parties encourage tactical voting?

· How much negative campaigning is deployed?

· Does the content of the campaign vary between marginal and safe seats?
Methodology

We make use of a case study of the South West and a content analysis of Conservative, Labour and Liberal Democrat election literature distributed in that region and the national party manifestoes.  The South West was chosen to ease our task of gathering material. It is not a political microcosm of England. The Conservatives and Liberal Democrats are stronger and Labour weaker than in the country as a whole (see Table 1).  But it does have some features which add to its interest for this study.  Of the 51 seats in the region, 20 were marginal as a result of the 2001 election (defined as a winning margin below 10 per cent).  It is also “the most genuinely three-party region in England.” (Henig and Baston, 2005: 259).  At the time of the 2005 election, Labour held sixteen seats, the Conservatives twenty, and the Liberal Democrats fifteen.  The most common form of marginal seats involved Conservative-Liberal Democrat contests.  In a smaller number of seats the serious contenders were Labour and the Conservatives, and two seats were three-way marginals (Bristol West, Falmouth and Cambourne). 
(Table 1 about here)

In order to collate election leaflets (hereinafter also referred to as publications, literature and documents) we used two approaches.  First, we wrote to each constituency party and requested a copy of all leaflets to be returned by stamped addressed envelope.  Second we utilised contacts in constituencies and asked them to forward on all election leaflets they received.  These two sources generated 256 leaflets: 95 Conservative, 62 Labour, 99 Liberal Democrats.  This gave us material from the region’s constituency parties as follows: 70.5 per cent Conservative, 64.7 per cent Labour, and 66.7 per cent Liberal Democrat.

To analyse the content of leaflets we used a modified version of the coding procedure of the ECPR Manifestoes Group (Klingemann, Hofferbert and Budge, 1994).  In our modifications we created separate categories for themes prominent in this British election: Iraq, the council tax, economic performance, schools and further education, higher education, housing, immigration and asylum, travellers. We have ‘translated’ two terms to make them more accessible: “technology and infrastructure” is re-named transport and postal services; “non-economic demographic groups” is equated with families, children and communities. We made no distinction between whether an issue registered support or opposition for a particular cause and we counted any discussion of policy, not just promises for future action. 

Our counts were conducted as follows:

1. Issue discussion: counted by sentence and converted into percentages of the total content. 

2. Local issues: counted by sentences mentioning a named locality, region, local authority, or facility (e.g. a school, hospital, railway line, leisure facility) and converted into percentages of the total content

3. Negative campaigning mentioning other parties: counted by sentences mentioning another party and converted into percentages of the total content. 

4. Negative campaigning by pictures of other parties’ leaders: counted by the number of leaflets in which they appear.

5. Negative campaigning by references to other parties’ leaders: counted by the number of leaflets in which they appear. 

6. Campaigning by pictures of the party’s own leader: counted by the number of leaflets in which they appear.

7. Campaigning by references to the party’s own leader: counted by the number of leaflets in which they appear.
The Local Presence

The vast majority of parties sought to establish their candidate’s local connections.   Candidates proclaimed their local origins, evinced in having grown up in the area, residing there and their children’s attendance at local schools.  Candidates were pictured against local landmarks, in local schools, hospitals and police stations and in the company of (presumably) local people.  There were rare instances of parties seeking to exploit an opponent’s lack of local connections.  One Conservative M.P. in Dorset was compelled to refute charges in Liberal Democrat literature that he was Welsh, observing that though born in Wales he had moved to the constituency as a child.  In one Cornish constituency the Liberal Democrats’ literature referred to the Conservative candidate variously as “from Sussex” and “a Surrey councillor”.
Sitting M.P.s were modest in the claims they made for having benefited the constituency during the term of office.  They were more likely to claim to be “campaigning” or “working on” local concerns rather than to have achieved results.  Some sought to quantify their dedication to constituents by enumerating letters answered and surgeries held.  Non-incumbents also sought to demonstrate their commitment to the constituency’s interests through claims to being engaged in local campaigns including transport improvements, the retention of local hospitals and post offices.  Pictorial evidence certified these activities in photographs of discussions with constituents, participation in demonstrations, the gathering of signatures and submission of petitions.

There was a marked divergence between the parties in the frequency of local references.  Labour literature averaged 28.7 per cent of sentences referring to local provision.  The Conservatives (16.5 per cent) and the Liberal Democrats (10.2 per cent) made much less effort to localize the content of their campaign literature.  Labour’s literature concentrated on the locality benefits from the government’s time in office for constituency regardless of whether the sitting M.P. was Labour or not.  The local benefits were substantiated with numbers for the area of additional doctors and nurses in hospitals, increased recruitment to the police force, the fall in unemployment figures and increase in beneficiaries of Pension Credit.  In contrast, the opposition parties rarely imported local references into their discussion of economic performance and welfare state provision.  Nor were these infrequent local references usually given quantitative form.  For all three parties local provision was often to the fore in the treatment of the environment, transport, housing and facilities for arts, sport and leisure.  National policy rarely featured here.  It was local roads, railway lines, housing developments and leisure attractions which received attention.  But in the great majority of constituencies these issues commanded less attention than the welfare state which helped to compress the overall local content.
Evidence of a local campaign is also apparent in the variations in priorities from that of the national party campaigns.  Compared to the party manifesto, Conservatives gave considerably more attention to the council tax, pensions and law and order, only the last of which drew on the party’s  “Are You Thinking What We’re Thinking” agenda, which were priorities at the start of the national campaign.  Three policy areas that formed part of that agenda received considerably less attention at local level: schools, immigration and asylum, democracy and accountability.  Economic performance and decentralization were also underrepresented in local campaign literature.  Labour literature was compact around a handful of themes concerned with economic performance and the welfare state (health, schools, pensions, children and families).  Most other issues featured in the party manifesto received scant attention at constituency level.  Compared to their manifesto, Liberal Democrat constituency parties gave greater emphasis to the council tax, Iraq, pensions, higher education, the health service and law and order, all of which featured in the national campaign’s “10 Good Reasons to Vote Liberal Democrat”.  One issue from that agenda, protection of the environment, was heavily discounted by virtually all local parties.
Within these overall national-local differences there are great variations between constituencies in the issue given greatest attention (see Appendix for content of the manifestoes).  Local Labour parties conformed closely to the national priorities of the manifesto.  A third reproduced the manifesto’s primacy given to health whilst most others emphasized another of the manifesto’s prominent cluster of issues around the welfare state and economic performance.  The opposition parties exhibited greater variations around the national themes.  A third of local Conservative parties gave most attention to health as the manifesto had done. But one in four Conservative parties prioritized issues that ranged between tenth and nineteenth in manifesto coverage: environment, pensions, council tax and art, sport leisure and media.  Only one in eight local Liberal Democratic parties followed the lead in the manifesto in prioritizing the environment.  Over a third gave primacy to the council tax (joint tenth in manifesto coverage), pensions (12th) or Iraq (13th). 
(Table 2 about here)
Encouragement to vote tactically took a number of forms. Commonest was a bar chart showing the share of the vote at the last general election (though no such label appeared in several leaflets distributed by the Liberal Democrats) accompanied by statements that it was impossible for the third party to win, only two parties were competitive and that the only one party could provide a realistic alternative to an unpopular option.  Other evidence for the relative competitiveness of the parties included the vote in the latest local elections, the distribution of seats on the local council, vote shares in the last European election, the share of seats in the House of Commons and the result of a poll by an allegedly reputable market research firm.
The Liberal Democrats dominated attempts to induce tactical voting.  Three-quarters of all Liberal Democratic leaflets made reference to the party’s favourable prospects of winning and discounted the chances of one of the other parties.  Such content featured in 85 per cent of Liberal Democrat constituency campaigns.  In contrast, only one in five Conservative leaflets referred to tactical considerations and one third of their constituency parties included such material in their publications.  Labour sought to encourage tactical voting in only 16 per cent of its publications and such appeals appeared in less than a quarter of seats. 
We looked for two forms of negative campaigning: explicit, critical references to a named party and, secondly, photographs or mentions of another party’s leader.  Negative references predominantly focused on national party performance and stances.  Performance in office bore the brunt of negative portrayals of both Labour and the Conservatives.  Liberal Democrats were criticised for their campaign tactics by both major parties and by the Conservatives for their policies.  Negative references were usually made as a small part of a larger text but a small minority of leaflets consisted of sustained attacks on one party.  Negative references were a small and similar proportion of the total literature of all three parties: 8.7 per cent Conservative, 10.4 Labour, 9.8 per cent Liberal Democrat. 
The other parties’ leaders were most heavily used by the Liberal Democrats.  Photographs of Michael Howard or Tony Blair (often pictured alongside President Bush) or both appeared in over a third of the party’s publications.  At least one leader was named in 56 per cent of documents.  Only 7 per cent of Conservative literature pictured Blair but his name was used in 45 per cent of publications.  Howard’s picture appeared in 9 per cent of all Labour documents and he was named in 15 per cent.  Not one Conservative or Labour publication pictured or referred to Charles Kennedy. Unlike his major party opponents, Kennedy was prominent in his own party’s literature, his picture appearing in 41 per cent of the total and he was named in 29 per cent.  Less than one in seven of the two major parties’ publications pictured or named their own leader.  Photographs of Gordon Brown were as a common as those of Blair in Labour leaflets. 
The Marginals

Where every vote is precious we would expect parties to be most strategic in the use of election documents.  It is marginal seats where the greatest quantity of literature is distributed to households (see Table 3).  A strategic approach could also be expected in the content of election literature in these seats.  We would expect parties in these seats to be most dedicated to maximizing their strengths.  Aided by the resources of national party headquarters it is likely to be these seats in which local parties have the most accurate information about their relative strengths and weaknesses to inform the compilation of their documents.  Part of the strategic approach to vote-seeking in these areas would be to design leaflets tailored to particular sections of the electorate.  Our methods for gathering material are unlikely to have yielded all examples of such targeted leaflets which inevitably renders our sources incomplete. 

(Table 3 about here)
But those publications we did acquire should exhibit some distinctive qualities to separate them from those constituencies which are safe and in which the impact of election literature is unlikely to make the difference between victory and defeat.  We would expect the competitive parties in marginals to be unlike their counterparts in safe seats in using: more appeals to tactical voting, more negative campaigning, more local content and a different mix of issues.  Tactical voting might induce crucial numbers to shift their votes.  Negative campaigning might strengthen commitments and mobilize supporters to turnout.  Use of local issues might enable parties to tap into parochial concerns and controversies which might generate modest numbers of supporters sufficient to tip the outcome.  Similarly, the quest for additional votes can encourage initiative in prioritizing the most rewarding issues and in cultivating particular sections of the electorate whose numbers could be pivotal in a marginal seat.

The Conservative literature in marginals differs markedly from non-marginals on several counts.  Encouragements to vote tactically featured in twice as many publications in the former compared to the latter.   Negative campaigning in the form of hostile references to other parties were also twice as common in the marginals (and was particularly high in a target seat – Weston-Super-Mare – which the party went on to win).  But there was little difference in negative campaigning using the pictures or names of other parties’ leaders.  Contrary to expectations, there was markedly less local campaign content to the party’s literature in the marginals than in other seats (9.4 and 20.5 per cent respectively).  Clearly the Conservatives were unable to benefit from a central organisation which could generate figures on ‘more hospitals, more school, more police etc’.  This suggests that where contests were close Conservatives preferred to concentrate the campaign at the level of national policy.  This is partly a reflection of the primacy in marginals of issues that had a national focus for Conservative candidates in all seats - pensions, taxation and the EU (indeed, in the South West both the European Union and specific law and order aspects were more heavily emphasized in marginals).  All three issues had greater salience than in non-marginals whereas the environment, an issue which Conservative candidates often linked to local concerns, received particularly meager attention in competitive seats.
The Liberal Democrats evince fewer signs of a strategic approach to the marginals.  Appeals for tactical voting were common in many seats but the marginals showed an exaggeration of this tendency where they featured in 80 per cent of documents.  Negative campaigning in all three forms - adverse treatment of other parties, pictures and references to other parties leaders - differed very little between marginal and non-marginal seats.  There was more local content to the party’s literature in marginal seats but the difference from other seats, 2.4 per cent, was modest.  However, there was remarkably little local reference in one of the two seats the party lost (this being Devon West and Torridge).  Neither negative campaigning nor the injection of local concerns seems to have been shaped by the closeness of the contests the party was involved in.  But there were distinctive issue priorities in the party’s marginal campaigns.  Health, pensions and the council tax were more salient than elsewhere.  Iraq, the environment, children and family concerns were less prominent.  In terms of retaining marginal seats, the Liberal Democrats were clearly more successful when the Council Tax issue was more strongly emphasised in local leaflets than in the manifesto.  For example, in the seats of Somerton and Frome, Teignbridge and Yeovil council tax received substantially more coverage than it had in the manifesto.  It also received more coverage than in the manifesto, but to a far lesser degree, in Weston-Super-Mare and Devon West and Torridge which the Liberal Democrats lost.  Council tax also made a prominent appearance in two of the seats that the Liberal Democrats gained (Falmouth and Cambourne and Taunton).  In the third seat that the party gained there was an above average emphasis on ‘local issues’ – this being higher education in Bristol West.
The focus for the Labour party in the South West was undoubtedly holding on to the seats it had, rather than making further gains.  Does this mean that negative campaigning was rejected?  The amount of negative content was generally low, if it existed at all, but where it was notably high it was not so for obvious reasons.  In a small number of cases substantial negative campaigning occurred in seats the party was defending (Kingswood, North Swindon and Bristol East) but these were by no means the most fragile.  In others, the Labour party was in third place.  Reference to, or pictures of, other party leaders were relatively scarce (less than 10 per cent of seats) and again bears little relationship with the party’s relative position there.  Due to the small number of marginal seats in which the Labour party is in first or second place, and the absence of literature in some of these seats, any further detailed analysis is unlikely to present a reliable evaluation.

Conclusion

Our evidence suggests that there are distinctive local campaigns.  Local concerns are imported into the campaigns of particular constituencies and local parties vary tactics and issue priorities, distinguishing themselves from their manifesto and their counterparts in neighbouring constituencies.  We can, therefore, dismiss the possibility that local campaigning consists of differing degrees of effectiveness in delivering a uniform message.  Though it is beyond the scope of this paper to attempt to measure the impact of the content of local campaigns on electoral outcomes, the preconditions for such effects are in place.

That local distinctiveness is evident does not necessarily signal local autonomy in fashioning campaigns.  To the contrary, the more numerous local references in Labour literature exposes the inequality of resources between the government and opposition parties.  Data supplied by government departments had obviously been utilized to enable the party to demonstrate its accomplishments in each constituency.  Even in seats where the party is weakest, and presumably lacks members and finance, such as rural Cornwall and Devon, its campaign literature documented what had been accomplished during the government’s time in office.  The scope for distinctively local campaign is bounded, paradoxically, by the national party’s access to resources.  
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Table 1 – Voting in England and the South West, 1992-2005
1992


Turnout%
Con%

Lab%

LD%

England

78.1

45.5

33.9

19.2

South West

81.1

47.6

19.2

31.4

1997

England

71.2

33.7

43.6

17.9

South West

74.9

36.7

26.4

31.3

2001
England

59.1

35.2

41.1

19.4

South West

64.9

38.5

26.3

31.2

2005

England

61.3

35.7

35.5

22.9

South West

66.4

38.6

22.8

32.6

Source: Butler & Kavanagh: 1992, 1997, 2002. 

2005 figures  "http://www.parliament.uk/commons/lib/research/rp2005/rp05-033.pdf"  

Table 2 - Issue Given Most Attention in Constituency Party Election Literature 

 No. of  Constituencies

Cons





Lab





Lib Dem
Health Service

14


Health Service

14


Heath Service

17

Law and Order

13


Schools


  8


Council Tax

10

Environment

  4


Economic 




Environment

  5

Pensions

  3


  performance

  7


Law and order

  3

Art, sport, leisure etc
  2


Pensions

  5


Iraq


  2

Immigration and



Children, families etc
  2


Pensions

  2

 Asylum

  2


Law and order

  2


Children, families etc
  1

Council tax

  1


Transport and postal



Schools


  1

Govt efficiency

  1


  services

  1

Military

  1

Total


41*





39*





41*

* In several constituencies the most attention was equally shared by two or more issues
Table 3 - Relationship between number of leaflets and seat type
Conservative



held with

held with

held with

vote diff from 1st

vote diff from 1st

vote diff from 1st

No. leaflets
<5%

5-10%

10%+

<5%


5-10%


10%+

1





Christchurch






North Cornwall







Poole







Bridgwater







Salisbury

2

West Dorset
North Wiltshire
Tiverton & Honiton
Somerton & Frome

Teignbridge

Bristol East







Bournemouth West
Torridge & West Devon



Truro & St. Austell







Cotswold







Exeter















Plymouth Devonport















North Swindon

3



North Dorset
South West Devon
Weston-Super-Mare

Stroud


Bath







Westbury







Bristol North West















South East Cornwall















South Swindon

4



Wells

Woodspring



Bristol West







East Devon

5










Falmouth & Cambourne
Torbay












North Devon

6













Northavon

Labour



held with

held with

held with

vote diff from 1st

vote diff from 1st

vote diff from 1st

No. leaflets
<5%

5-10%

10%+

<5%


5-10%


10%+

1













Bath















Weston-Super-Mare















Woodspring















North Corwall















South East Cornwall















East Devon















North Devon















Torridge & West Devon















Teignbridge















Torbay















North Dorset















Taunton















Wells















Yeovil















Devizes















Westbury















North Wiltshire

2



Falmouth & Camb
North Swindon






Northavon







South Swindon






Truro & St. Austell















Bournemouth East















Poole















Cotswold















Bridgwater

3



Stroud

Bristol East







Bristol North West

5





Kingswood







Exeter

6



Bristol West

Liberal Democrats



held with

held with

held with

vote diff from 1st

vote diff from 1st

vote diff from 1st

No. leaflets
<5%

5-10%

10%+

<5%


5-10%


10%+
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Somerton & Frome










Bristol North West















Bristol South
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Torridge & W. Dev
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Teignbridge








East Devon















Poole
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Bridgwater















South Swindon
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Yeovil

South East Cornwall



North Dorset

Wansdyke







Torbay




Wells


South West Devon












North Wiltshire

Westbury

4





St. Ives




Taunton


Woodspring
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Bath







Exeter







Northavon







Truro & St. Austell
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Weston-S-Mare







Bristol West

Appendix 1 - 2005 Party Manifestoes, Content Analysis 

                                                         Con
Lab
LD

External Relations


11.8
10.4
9.8

Iraq




0.8
0.7
2.3

Military




3.5
2.1
1.7

Peace




-
1.2
1.0

Internationalism



2.7
3.7
3.1

EU




4.8
2.7
1.7

Freedom & democracy


5.9
3.3
5.3

Freedom & domestic human rights

0.3
1.1
1.7

Democracy



5.6
2.2
3.6

Government



8.6
5.2
9.8

Decentralisation



4.8
4.2
3.3

Council Tax



1.1
0.6
3.1

Government efficiency


2.7
0.2
2.2

Government Corruption


-
0.2
1.2

Economy



10.8
13.7
9.3

Enterprise



-
1.5
2.2

Incentives



0.3
1.1
1.0

Regulation of capitalism


-
0.4
0.2

Economic performance


3.8
4.2
0.7

Protectionism



-
0.4
-

Productivity



-
0.5
-

Transport & postal services
              2.4
4.8
3.3

Economic orthodoxy & efficiency

0.8
-
-

Taxation




3.5
0.8
1.9

Welfare & Quality of Life

36.1
46.6
52.8

Environmental protection


3.2
4.6
19.1

Art, sport, leisure & media


0.8
9.0
2.7

Social justice



-
1.1
3.8

Health service



14.2
12.6
13.4

Pensions




2.1
4.6
2.9

Social services



-
0.4
-

Higher education



1.1
1.2
1.9

Schools & other education


13.1
11.4
7.6

Housing




1.6
1.7
1.4

Fabric of Society


21.5
11.5
7.4
Law & order



11.0
7.2
5.5

Immigration/ asylum


10.5
3.5
1.9

National effort/ social harmony

-
0.8
-

Social Groups



5.1
8.6
5.6
Labour groups



0.3
0.6
-

Agriculture & farmers


1.9
0.3
1.2

Other economic groups


-
0.4
0.2

Underprivileged minority groups

-
0.7
0.7

Children, families etc                                       2.9
6.6
3.6

Reference to other parties

8.0
3.4
5.7

(negative campaigning)
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